
of you in providing the 
membership leader-
ship for your respec-
tive districts. Please 
note the membership 
statistics for each dis-
trict through October 

This is the first joint 
newsletter from your 
two RRIMC for Zones 
29 Greg Yank and 
Zone 30 Harry Fields. 
We hope the informa-
tion in it assists each 

31
st

. With your help 
and hard work we 
know we can increase 
membership moving 
towards the aggres-
sive goal set by presi-
dent DK Lee. 
  

Remember that we all 
have to keep member-

ship "top of the 
mind" in our clubs 

and districts. We thank 
each of you for your 
commitment to work 
with us in this impor-
tant work. 
  

Greg and Harry 

"top of the mind"  

This Issue Includes: 

> Newsletter Introduction 

> Membership Figures 

> Labor Force Statistics 

> Rotarian In Name Only 

> No Action Talk Only 

> Effective Clubs 
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Zone 29 Regional Membership Assistants  
District  

Assignments  

Ed Hardesty, (918) 706 -5730 
edwin.hardesty@ssa.gov  

6110 OK & AR  
5710 KS, 6190 LA 

Rick Tinucci, (636) 537 -5937 
rtinucci@bickgroup.com  

6060 MO, 6460 IL 
6490 IL, 6510 IL  

Joe Beltz, (417) 934 -2192 
b4farm@socket.net  

6080 MO 
6040 MO, 6170 AR 

Marilyn Hummelstein, (870) 935 -8110 
dg0506@rotary.org  

6150 AR 
6840 MI, 6820 MI 

Greg Yank, RRIMC (Zone 29) 
Zone 30 Regional Membership Assistants  

District  
Assignments  

Tom Ashford, (859) 748 -0544 
rotarytom6740@comcast.net  

6740 KY 
6670 OH, 6690 OH 

Richard Bollinger, (334) 279 -9093 
richboll@bellsouth.net  

6880 AL 
6860 AL 

Harry Fields, (423) 238 -5467 
rotary@cbmtn.com  

6780 TN 

Dick Wieland, (662) 429 -8417 
rlwieland@comcast.net  

6800 MS 
6760 TN 

Judy Witt, (812) 339 -4273 
jwitt@indiana.edu  

6580 IN 
6560 IN, 6710 KY 

Harry Fields, RRIMC (Zone 30) 

http://shop.rotary.org/
mailto:edwin.hardesty@ssa.gov
mailto:rtinucci@bickgroup.com
mailto:b4farm@socket.net
mailto:dg0506@rotary.org
mailto:rotarytom6740@comcast.net
mailto:richboll@bellsouth.net
mailto:rotary@cbmtn.com
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mailto:jwitt@indiana.edu
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Membership Figures  

Volume 1, Issue 1 

July 1, 2008 totals were determined according to reports of 
paid membership on Semi  annual reports from clubs. Actual 
start numbers for each district and the  goals set by each Dis-
trict Governor are shown.  PDGs are encouraged to bring in a 
new member this year and to ask fellow club members to do 
likewise. 
  
For  help in promoting membership growth, contact your zone 
membership coordinator Greg Yank gyank@charter.net or 
Harry Fields rotary@cbmtn.com. 

mailto:gyank@charter.net
mailto:rotary@cbmtn.com


 Colleagues, look at 
these stats from the Bu-
reau (BLS)  Office of 
Occupational Statistics 
and Employment "Labor 
Force report projections" 
for 2006 -2016.  

In 8 years, Gen Xers 
and Millennials will be 
64% of the work-
force!!!  Just this statistic 
alone would be a huge 
argument WHY, why we 
need to figure out how to 
get them involved in Ro-
tary now. 

 
  
  
  
  
  
  
 
  

 
  
  
    
  
  
  

Volume 1, Issue 1 

Host the best speakers 
at club meetings. When 
the club meetings are 
interesting and stimulat-
ing member retention 
will be high.  
  
  
  
  
  
  

 Stimulate the club to 
devote a Rotary meeting 
to discuss membership. 
Ask every member to 
write on a 3X5 card what 
he or she likes best bout 
the club. Collect the 
cards and read aloud. 
Discuss, summarize and 
put the ideas in the club 
weekly newsletter. 
 

  
  
  
  
  
  
  
  
  
  
  
  

DONõT BECOME A RINO CLUB (Ro ta r ian  In  Name On ly) 

Labor Force Statistics  

Page 3 

  2006 2016 

GENERATIONS    
Ages 

% of 

Labor 

Force 

  
Ages 

% of 

Labor 

Force 

Traditionalists  61 - 

78 
15.6% 71 - 88 7.6% 

Baby Boomers 42 - 

60 
32.4% 52 - 70 27.2% 

Gen Xers 28 - 

42 
22.8% 38 - 52 33.2% 

Millennials  7 - 27 29.2% 17 - 37 32% 

Zone 29 & 30 BlogSpot 

http://zone29-

30member-

ship.blogspot.com/ 

1. Motivate, inspire 

and communicate 
valuable information 
to the clubs. 

2. Get information from 

other districts and 
share 

3. Tell the clubs how 

they are expected to 
work with member-
ship development 

Use your District Mem-
bership Chair Person to: 

4. Be a ñcoachò for 
clubs. Meet with the 
club membership 
chair/committee. 

5. Promote surveys 

and communicate 
the results. 

DONõT BECOME A NATO District (No  Ac t ion  Ta lk  On l y) 

http://zone29-30membership.blogspot.com/
http://zone29-30membership.blogspot.com/
http://zone29-30membership.blogspot.com/


We would like to include your ideas and 

stories in future newsletters. Please make 

your submissions as soon as possible to 

Greg (gyank@charter.net) or Harry 

(rotary@cbmtn.com) for consideration in 

next months issue. 

 

Thanks, 

Greg & Harry 
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RRIMC ôs 

 
Zone 29 

Greg Yank 

(618) 628-1311 

gyank@charter.net 
 

Zone 30 

Harry Fields 
(423) 238-5467 

rotary@cbmtn.com 

mailto:gyank@charter.net
mailto:rotary@cbmtn.com
mailto:gyank@charter.net
mailto:rotary@cbmtn.com

